
SOUTHLAND  
BUSINESS SURVEY 2018

AGRICULTURE, FISHING 
& FORESTRY

ACCOMMODATION 
& FOOD SERVICES  
INCLUDING TOURISM

RETAIL TRADE

PROFESSIONAL, 
SCIENTIFIC & 
TECHNICAL SERVICES

MANUFACTURING

21%

7%

7%

16%

17% 25%

INDUSTRIES OF RESPONDENTS 

BUSINESS CONFIDENCE

BUSINESS SALES

CONSTRUCTION

7%

LOCATIONS OF BUSINESSES IN SOUTHLAND

Businesses were asked about their primary business location.  
51% of businesses are based in Invercargill. 

Southland is a region that relies on its small businesses. 22% of businesses responding 
to the survey had no employees (owner operated) and 57% of businesses employ  

only 1 - 10 people. 
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IN THE SOUTHLAND ECONOMY AND BUSINESS ENVIRONMENT OVER TIME

IN THE SOUTHLAND ECONOMY AND BUSINESS ENVIRONMENT IN 2018

INCREASING SALES OVER TIME

SALES IN 2018
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DOING BUSINESS WITHIN NEW ZEALAND

CHALLENGES FACING SOUTHLAND BUSINESSES

MARKETING & DIGITAL TECHNOLOGY

LONGTERM STRATEGIC PLANNING

WORKFORCE

Similar to 2017, 85% of businesses do a significant part of their business within 
Southland. 30% do business with Otago, and 17% with Canterbury.

8% of businesses export and 44% are in the export supply chain. Australia continues 
to be the leading export market, followed by China and the wider Asia region.

Overall, businesses are employing more people now than in 2017 (32%, up 9%). A 
record high number of businesses – 50%, are planning to increase their staff in the 

next year (up 7% on 2017, 10% on 2016, 5% on 2015 and 10% on 2014).

As they look forward to the next three years, attraction of staff will continue to be the 
most significant strategic challenge for businesses in Southland. In 2018, the most 
significant change overall was seen in the cost of transport - 49% of businesses are 

now concerned with the cost of transport, up from 38% in 2017, 29% in 2016,  
30% in 2015 and 40% in 2014.
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businesses expect the quality of communications services to 
impact on their business

businesses use one social media platform
1 in 3

businesses plan to invest in online marketing over the next 
year and 1 in 4 businesses plan to invest in IT 

2 in 5

1 in 3
businesses have a website
2 in 3

businesses believe social media is a useful marketing channel
7 in 10

tourism and retail businesses believe social media is a useful 
marketing channel

9 in 10

Attrac
tion O

f S
taff

Cost 
Of T

ran
sport (

inc. f
uel 

co
sts

)

Communica
tions (e

.g. 
broad

ban
d 

qualit
y o

r c
ellp

hone c
ov

era
ge

)

Energ
y P

ric
e V

olati
lity

Exch
an

ge
 Rate

Road
 Q

ualit
y

Su
pply C

hain
/

Lo
gis

tics 
Challe

nge
s

Wate
r Q

ua
lity

Glob
al C

om
mod

ity
 Price

s
0%

50%

25%

75%

100%

Acce
ss 

To
 W

ate
r

Accommodation & Food Services  
Including Tourism

Retail Trade

Agriculture, Fishing & ForestryOverall


